
8
Ways to Choose the Right 

AI SEO Agency

1. Understand the 
Difference Between 
Traditional SEO and AI SEO
Before you can choose the right agency, 

you need to understand what makes AI 

SEO agencies different. Traditional SEO is 

focused on ranking in a list of results, 

mostly using tactics like backlinks, 

keywords, and mobile responsiveness. But 

AI-powered search engines operate on 

different principles.

2. Look for Structured Data 
and Technical SEO 
Expertise
AI tools rely heavily on structured data to 

understand your site. Schema markup 

helps language models interpret your 

products, services, reviews, and FAQs, 

without relying on visual layout or 

contextual clues. You need an agency 

that treats schema like a core part of SEO, 

not an afterthought.

3. Prioritize Agencies That 
Emphasize Entity SEO and 
Knowledge Graphs
AI search engines rely on "entities" to 

establish relevance and credibility. Unlike 

traditional keywords, entities are concepts 

like your brand name, your CEO, your 

product category, or your location that AI 

models link together in a knowledge 

graph. An AI SEO agency worth your time 

will help you strengthen and connect 

these entities.

4. Evaluate Their Content 
Strategy Through an AI 
Lens
One of the biggest traps you can fall into 

is hiring an agency that still writes for 

human readers only. Great AI SEO 

agencies treat every piece of content like 

a source that could be quoted in a Gemini 

overview, a ChatGPT response, or a voice 

assistant reply. They know it's not just 

about being readable; it's about being 

usable by machines.

5. Ask About Multi-
Platform Optimization, Not 
Just Google
ChatGPT plugins. Perplexity citations. 

Gemini snapshots. Claude integrations. 

These are all emerging platforms where 

your content needs to surface. And each 

one has its own retrieval behavior, 

formatting preferences, and platform 

schema. A forward-thinking agency will 

understand that and guide you in 

optimizing content for these AI platforms, 

not just "SEO on Google."

6. Verify That They Walk 
the Talk
The best agencies practicing AI SEO don't 

just talk about it; they implement it for 

themselves. Explore their website. Is their 

own content optimized for generative 

retrieval? Do they use structured data? Do 

they publish educational blogs about LLM 

optimization? A credible AI SEO agency 

should have content that shows up 


in generative answers, not just 


traditional rankings.

7. Know That AI SEO Is an 
Ongoing Process
The agency you hire should offer ongoing 

monitoring, adaptive strategy, and 

prompt-based evaluation of your brand's 

visibility in AI tools. They should help you 

test whether your brand shows up when 

people ask AI tools for product 

comparisons, recommendations, 


or definitions, and then revise 


content accordingly.

8. The Right AI SEO Partner 
Prepares You for the New 
Default
The shift to generative AI search isn't 

coming; it's already here. People ask 

ChatGPT before they search Google. They 

trust Perplexity over ads. Hiring the right AI 

SEO agency is how you get there. One that 

helps you build structured, semantic, 


AI-readable content across your 


site. One that understands 


platform-specific optimization.
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